


 Audience (000) % Comp. Index 

Marital Status  

maRRied/living togetHeR 793 67.4 115   

Children
any CHildRen undeR 18 718 61.0 145

any CHildRen undeR 12 573 48.7 186

any CHildRen undeR 3 302 25.7 290 

 

Education
univeRsity/otHeR CeRtiFiCate 358 30.4 148

BaCHeloRs degRee 169 14.3 110   

gRaduated College + 616 52.4 129

Employment
employed (full time) 676 57.4 116

employed (part time) 154 13.1 119

pRoFessional/oWneR/manageR 266 22.6 117

Gatekeepers
pRinCipal gRoCeRy sHoppeR 875 74.4 117

Key Demographic Targets
Women 25-54 with Child <18 416 35.4 245

Women 25-54 with Child <12 360 30.6 293

Women 25-54 with Child <3 416 14.0 376

Women 25-54, Child <18, pgs 373 31.7 247

 

Unduplicated Reach
70% of parentsCanada readers do NOT read today’s parent magazine

86% of parentsCanada readers do NOT read Canadian Family

> Editorial Interest
6.91

12th of 64 english language magazines

2nd in parenting category

Source:  PMB 2009, Spring 1-year Readership Study

ParentsCanada


