


Parents

Audience (000) % Comp. Index
Marital Status
MARRIED/LIVING TOGETHER 793 67.4 115
Children
ANY CHILDREN UNDER18 /18 610 145
ANY CHILDREN UNDER 12 573 487 18
ANY CHILDREN UNDER 3 302 25.7 290
Education
UNIVERSITY/OTHER CERTIFICATE 358 . 04 18
BACHELORS DEGREE e 143 110
GRADUATED COLLEGE + 616 52.4 129
Employment
EMPLOYED (full time) 6/6 574 - 116
EMPLOYED (parttme) 14 1381 119
PROFESSIONAL/OWNER/MANAGER 266 22.6 117
Gatekeepers
PRINCIPAL GROCERY SHOPPER 875 74.4 117

Key Demographic Targets

WOMEN 25-54 with Child <18 - 416 B4 245
WO 2 s el Cinbd <2 =60 - 22
wokEY zes i Uilel <5 o e 9
WOMEN 25-54, Child <18, PGS~ 373 317 247

Unduplicated Reach

70% of ParentsCanada readers do NOT read Today’s Parent magazine

86% of ParentsCanada readers do NOT read Canadian Family

Editorial Interest

6.91

12th of 64 English language magazines
2nd in parenting category

Source: PMB 2009, Spring 1-year Readership Study



